
catharine saich
graphic designer 
www.catharine-saich.co.uk

•	 corporate literature
•	 advertising campaigns
•	 presentations
•	 promotional email marketing
•	 front-end websites
•	 magazines
•	 artwork, repro and print
•	 corporate identity

•	 confident communicator
•	 concise artworking skills
•	 design with both brief and budget in mind
•	 multitask effectively under pressure  	
•	 excellent organisation skills
•	 keen and fast learner of new technologies
•	 eye for detail
•	 conceptually lead
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we use. 
However, playing it safe 

doesn’t necessarily mean boring. 
We have always done well with 
minks, naturals and soft greys 
which, when accented cleverly 
with a small burst of sporadic 
colour, will produce a design 
that will stand the test of time. 

That said, we made a 
conscious effort at Interiors 2011 
to be a little more adventurous 
and add some ‘on trend’ colours 
to our collection, and it seems to 
have paid off.

What shades have been 
added since Interiors 
2011?
We have added a few colours to 
the range that have the ‘wow 
factor’ which, as a result, has 
brought another dimension to 
our offer. We’ve also worked 
closely with the fabric mills 
we buy from to compile some 
exciting swatches that cater for 
customers that want something 
safe and those who want to 
make a statement. 

For example, the development 
of an accent fabric colour line 
has enabled us to offer a soft 
duck egg blue or a punchy teal 
body cloth.  Alternatively, a 
neutral grey can be combined 
with striking post box red.

What factors determine 
the colours that people 
choose for their furniture?
While the colour of the model 
on the shop floor will more 
often that not be the bestseller, 
current trends and colours 
focussed on in the media that 
month will also influence buying 
decisions.

Similar to the world of fashion, 
every year trends dictate what 
colours and textures are going 
to be popular for use in furniture 
design, and – just like clothing – 
the colours and styles of fabrics 
are ever changing.

Cabinet Maker caught up with 
Will Cawson, design manager 
at Ashley Manor Upholstery and 
AMX Design, to talk about what 
colours and fabrics have been 
trending this year and what 
looks set to be popular in 2012.

What factors are 
considered when you’re 
deciding on fabrics for a 
model? 
Generally speaking, the cover 
of a model determines its 
popularity and success. The 
majority of consumers will 
initially be drawn to a range by 
three things: cover, style and 
price. This is reflected in the 
majority of customer’s orders, 
as the shop floor display setup 
will be the most popular choice 
75% of the time. Although, some 
consumers with a keener eye 
and more discerning tastes will 
take the time to look past the 
cover or colour in front of them 
and delve into the swatch book. 

Have there been any 
surprises in terms of 
popular colours and 
fabrics this year?
Traditionally, Ashley Manor has 
always been known for great 
covers and good value. The key 
to our success is keeping the 
offer commercial, whatever the 
current trends may be. Until 
recently, we have never really 
been radical with the colours 

colours and fabrics that are in 
our thoughts.

What countries do you 
think excel in producing 
popular covers?
Naturally, the Italian mills are 
always the place to look for 
the right colours. However, in 
recent years, some Belgian and 
Turkish mills have developed 
their palettes and yarn colours. 
Further to this, we always go to 
relevant trade shows and, in my 

opinion, Milan is always the best 
to see what will be on the shop 
floor in two years time. If it was 
on show at the Milan Furniture 
Fair in 2010 it will probably be 
springing up in UK retailers next 
year.

Has the downturn 
affected the type of 
colours and fabrics that 
retailers will stock in 
store?
Safety and commerciality are 
always at the forefront of the 
retailer’s agenda, no matter 
what the climate, so to a certain 
extent no. However, I actually 
think the recession has had 
a positive effect on what the 
UK market has to offer right 
now. I think the downturn has 
encouraged us to look for some 
positivity, and adding some 
vibrant colour into the home is 
the best place to start.    

For example, monochrome 
might be popular one week and 
then pastels the next and so on. 

Anything else?
Decoration also plays a part. 
Some consumers will splash out 
on a new suite and they’ll then 
want to complement it with 
matching curtains, rugs, lamps 
and wallpaper. However, a lot of 
consumers will be looking at the 
current climate and taking the 
‘make do and mend’ attitude. 
So, if they are investing in a new 
sofa, they will more than likely 
be looking for something that 
fits their existing colour scheme 
and is versatile enough to adapt 
as and when they are ready to 
refresh their decor. 

What colours and fabrics 
do you think will be 
popular next year?
Belgian trade exhibition Meet 
only Original Designs (MoOD), 
which took place in September, 
is always a good barometer to 
see what is going to be popular 
in the following year. This 
year, in terms of contemporary 
fabrics, we saw a lot of natural 
tones on linens and wools, but 
with interesting constructions 
and textures. On the classical 
side, dramatic contrast seems 
to be making a comeback – rich 
chenilles and velvets mixed with 
metallic yarns for impact. I also 
think deep blues – denim and 
navy – will be popular in 2012.

How much time and 
money do Ashley Manor 
and AMX invest in 
forecasting trends?
While we don’t have the luxury 
of a team of trend spotters, we  
as a team have a good eye for 
what works. We spend a great 
deal of time and money with 
the mills to get first refusal on 
anything that suits the Ashley 
Manor look. Our sample racks 
are normally bulging with the 

SHADES OF GLORY
Cabinet Maker speaks to Will 
Cawson, design manager at 
Ashley Manor Upholstery and 
AMX Design about fabric trends

 FOR MORE INFORMATION VISIT

www.ashleymanor.co.uk

The key to our success 
is keeping the offer 
commercial, whatever the 

current trends may be
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Save on your warehousing and distribution costs
Andrew Porter Limited provides outsourced warehousing and distribution for some of 
the UK’s largest and best known furniture retailers and manufacturers.

We specialise in pay-as-you-use and contract options for:

•	 Furniture	Storage	&	Warehousing
•	 One	and	Two	man	home	delivery

•	 Retail	Furniture	Delivery
•	 Shop	Floor	Distribution

Contact us now to see how we can save you money. 

0800 389 1222  
Email aspeyt@andrewporterltd.co.uk 
www.andrewporterltd.co.uk

Your welcome pack

Office Etiquette 
Mobile Phones 
• Ensure that phones are on silent 

• Mobile phones to be used at lunch and breaks only

Personal Phone Calls 
• Personal calls are not permitted on Company phones and should be made on your own 

phones. It is forbidden to make personal calls to either mobile phones or to foreign 
countries without prior permission. 

Lunchtime 
• The duration is 1 hour.

• Lunchtimes are either 12.00-1.00 or 1.00-2.00. 

• There must be equal number of sales people in the office during each lunch shift. This is to 
be decided by teams individually.

• The kitchen must be kept clean at all times. 

Lateness
• Please call Richard to let us know if you are going to be late and how late. 

• If you are late, it will be expected that you make the time up during lunch, or after work. 

Smoking Breaks
• Smoking breaks are to be taken individually.

• Smoking breaks must be kept to twice a day – once in the morning and once in 
the afternoon. 

Chewing Gum
• Do not chew gum in the office 

Dress Code
• Monday - Thursday 

Smart/Casual. No trainers and no jeans.

• Fridays 
Dress down day. 

Meetings and Client Visits
• All meetings should be booked in the Company meetings online diary: 

http://www.propa.net/meetings/index.php

• Formal business attire is expected.

• Tattoos must be hidden.

If the meetings are in the office, an email or Winpop will go round the office the day before to 
remind people to tidy their areas and dress appropriately the next day.

Meeting and Greeting Guests
• Ask guests to sit down in the reception area and offer them a drink.

Terms and Conditions of Business 
• Under no circumstances do we sign any Terms and Conditions of Business. If you are in any 

doubt, speak to Stephen Taylor.
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MEET OUR TEAM
Stephen Taylor Promo Merch God

Time at Prop/Sweet: Since inception
Best thing about Prop/Sweet: 
Everything

Best place for lunch: Crush

Favourite song/film/book: 
Faith by George MichaelI want to be remembered for: 

The Mini Mint-It Cube®

Cat Smith (Sweet Cat) Sales Executive

Time at Prop/Sweet: One year

Favourite film:  Hercules

Where do you live: Hayes

I want to be remembered for: 
I think I will be remembered 
for being thrown out of the 
Comedy Club

Richard Marsh Group Accountant

Time at Prop/Sweet: 11 Years

Best thing about Prop/Sweet: 
Me

Best tip for new starters:  Don’t listen to a word Elie says

Where do you live: Chelmsford
I want to be remembered for:  
My coffee making skills

Joelle Pinner Senior Account Executive

Time at Prop/Sweet: 14 years

Best thing about Prop/Sweet:   
Fun environment to work in 
and the shops nearby

Best tip for new starters:  Listen and make notes
Best place for lunch:  Selfridges

Where do you live: Mill Hill

Audrey Boisumeau Euro Sales Executive

Best thing about Prop/Sweet:  
The products are very fun to 
work with

Best place for lunch: McDonald’s. I know that’s badFavourite film: The Professional
Where do you live: Greenwich

I want to be remembered for: 
My everyday smile

 

 

Asher Stevenson Credit Control

Best thing about Prop/Sweet: 
The staff

Best Tip For New Starters:  
Get to know the products. 
For sales - spend 15 Minutes 
with each department to know their roles within the company

Favourite song/film/book:  
Blurred Lines /Terminator/ My 
Autobiography by Sir Alex Ferguson (Come on you Mancs!)

 Where Do You Live: Alperton, North West London 

 

Elie Roseman Senior Account Executive

Time at Prop/Sweet: 4 years

Best thing about Prop/Sweet:  
Me

Best place for lunch: ASK and Marble Arch NewsFavourite song/film/book: 
Anything by Lionel Richie /
Debbie Does Dallas 3 /Catcher in the Rye

Where do you live: Earlsfield

 

Louise Lawrence Production Coordinator

Time at Prop/Sweet: 2 years

Best thing about Prop/Sweet: 
The people I work with.Best place for lunch: Prezzo

Favourite book: Do magazines count? If yes 
then Vogue 

Where do you live: Earlsfield

 

 

Adam Wasik Head of Design

Time at Prop/Sweet: 7 years

Best thing about Prop/Sweet: 
Sweet is sweet and Prop is dryBest tip for new starters: It’s not a restaurant, no tip for you

Best place for lunch: Find one yourself and may 
the Force be with you

Where do you live: Colindale

 

 

 

John Harrison Account Executive

Time at Prop/Sweet: 5 years

Best thing about Prop/Sweet: 
When Elie has a day offBest tip for new starters: You will soon know more about pens than any of your friends

Best place for lunch: Sainsbury’s
Favourite song/film/book: 
Eye of the tiger/ Rocky/ Sly 
Moves, by Sylvester StalloneWhere do you live: Streatham, Home of the UK’s 

longest high street
I want to be remembered for: 
Surviving Elie

Hannah Goodall Production Coordinator

Best thing about Prop/Sweet: 
The people here are a pleasure to work with and 

make it enjoyable to come 
to work.

Best tip for new starters: A tidy desk is a happy desk. Favourite film: The Green Mile
Where do you live: North London

Cat Saich (Studio Cat) Graphic Designer

Time at Prop/Sweet: 1 year

Best thing about Prop/Sweet: 
The camaraderie

Best tip for new starters: Always say hello to Keith on reception, as when it’s pouring with rain and you can’t find your pass card, he 
buzzes you in

Favourite song/book: Hanging on the Telephone 
by Blondie The Voluptuous Delights Of 

Peanut Butter And Jam by Lauren Liebenberg
Where do you live: Bishops Stortford, Hertfordshire

Cinem Ceylan Account Executive

Best thing about Prop/Sweet: 
Cool team of people

Best tip for new starters:  Make notes of everythingFavourite film: Lion King

Where do you live: Kenley - drive to East Croydon, train to Victoria, 
73 to Marble Arch

I want to be remembered for: 
Being the best

Laura Kay Production Coordinator

Time at Prop/Sweet: 1 Year

Best thing about Prop/Sweet: 
The people who work hereBest tip for new starters:  Don’t be afraid to ask question

Best place for lunch: Marble Arch Café
Where do you live: Stratford

 

Daniela Horbaniuc (Dana) Web Developer

Time at Prop/Sweet: 7 years

Best thing about Prop/Sweet: 
Work colleagues

Best tip for new starters: Work hard

Where do you live: Upney

I want to be remembered for: 
Being a nice person

Adam Mogose Recruiter

Best place for lunch:  Portman Arms (Steak Sandwich and a glass 
or two of red if you’re asking)Favourite song/film/book: 

From Russia with Love – my answer to all 3
Where do you live: Totteridge

I want to be remembered for: 
My hair

Laura Le Rox Production Coordinator

Best thing about Prop/Sweet: 
It’s a good fun atmosphereBest tip for new starters:  Don’t be late

Best place for lunch: Hyde Park

Favourite film: Control

Where do you live: Brixton

Mini Cube Game Changer

Best thing about Prop/Sweet:  
The Mini Mint-It Cube®

Best tip for new starters: Sell more cubes
Best place for lunch: lunch is for wimps

Favourite song/film/book: 
Little Boxes (Peter Segar)/ 
The Cube (Vincenzo Natali), 
Bonfire of the Vanities (or anything else by Tom Wolfe)I want to be remembered for: 

Being the first sweet dispenser that you can print 
on 5 sides®

MD
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catharine saich
Bishops Stortford, Hertfordshire 
07952 162745 
csaich@yahoo.co.uk 
www.catharine-saich.co.uk

profile
Predominantly a print graphic designer, I am responsible for 
designing B2B & B2C promotional marketing materials such as 
corporate literature, presentations, promotional emailers, 
front-end websites and strong Photoshop product visuals.

I come from a long background in magazines and advertising 
and this, combined with the above, means my CC Suite skills 
are exceptional.

I visualise and implement new ideas effectively, paying meticulous 
attention to detail with a ‘right first time’ approach and I possess 
strong project management skills, always delivering work to agreed 
time scales within budget and to brief.

Furthermore, I’m a good communicator and easily build productive 
working relationships with customers and suppliers. 

skills, professional qualifications and training
Indesign CC 2015

Photoshop CC 2015

Illustrator CC 2015

Lightroom CC 2015

Acrobat Pro

WIX

Powerpoint

HND in Graphic Design

ND in Graphic Design, 
Foundation Art & Design Studies

7 GCSE’s

WordPress training commencing Feb 2016

key achievements
Secured numerous accounts due to my creative visuals. Bosch, 
Mattel, Go Native and Sony all placed orders with Propaganda 
due to the designs I presented to them. (Propaganda)

Won an internal award for being the most productive 
member of staff following my designs for a corporate literature 
project. (Propaganda)

Endorsement from Shout Media.  My sales colleague and I 
received a letter thanking us for the creative design solutions and 
swift turn around on their promotional products, explaining they 
would recommend our company to others (Propaganda)

Won two blind pitches. I designed adverts for both World Furniture 
and Furniture Origins, resulting in not only 12 months of advertising 
schedules but also a client recommendation to another 
businesses. (Cabinet Maker)

Acquired account by suggesting cost-effective marketing 
methods to raise awareness of client but at no extra cost for the 
company. (Cabinet Maker)

Built rapport with all customers, proposed additional design solutions 
for ‘headstrong’ clients, influencing their final decisions. (Cabinet Maker)

Produced cost-effective advertising by reducing newspaper 
column width combined with greater design impact. (Prospectus)

Initiated design solutions that would enable re-use of plates, 
increasing cost-effectiveness and the continuation of successful 
brand impact. (International Greetings)



MIDDLE WEIGHT DESIGNER.  MAR 14 – TO DATE. PROPAGANDA. W1H

Working for a promotional marketing company, I am responsible for 
designing corporate literature, presentations, marketing emails and 
animated banners and front-end websites. Additionally, using our 
tabletop studio, I photograph all my own products to produce strong 
Photoshop product visuals for web and print. Understanding brand 
guidelines is very important within my position as I deal with a huge 
variety of companies. 

Achievements:

•	 New accounts and repeat orders have come direct from my creative 
presentations and strong design-led visuals, as I go further for my 
clients by presenting different perspectives and ideas they may not 
have considered.

 •	 I give every project the same input - even the tamer jobs, Go Native 
were stuck for ideas and asked me for suggestions on a plain grey 
folder with their logo on it. I came back to them with 5 ideas which 
included blind embossing, background gradients, white borders, 
logo reflections and spot varnishes.

•	 I am known for my willingness to provide swift solutions when issues 
arise. The printers we were using needed a vector logo. Our client was 
unable to provide one, but with their permission, I redrew the Creative 
Sauce logo, matching the Pantones and fonts from their jpeg.

MIDDLE WEIGHT DESIGNER.  MAR 09 – MAR 14. CABINET MAKER. CB22

Whilst at Cabinet Maker, my main role was producing a weekly furniture 
magazine, including the design of any advertising within. The design and 
typesetting of the magazine, the chasing and proofing of all advertising, 
and the liaising with printer staff was all on a week by week basis. On top of 
this, I also created animated banners and produced corporate literature. 

Achievements:

•	 Won two blind pitches through my design work. Subsequently, the 
clients recommended Cabinet Maker to another businesse which 
bought in further advertising revenue. Additional to this, my marketing 
strategy stopped a client from straying to the competition. Richardson 
Steely signed a contract with Cabinet Maker for a further year.

•	 Accustomed to pressurised deadlines. I regularly dealt with last 
minutes changes to feature spreads due to late advertising space 
requests. Quickly, I can resolve logo, text or lo-res image issues, still 
producing outstanding designs without compromise.  Working on 
a weekly, I was proud of my effective time management skills. My 
designs were completed on time, every week, without fail.

•	 Created and presented critical study of the Cambridgeshire South 
Cambs council magazine. The councillors agreed with my design 
changes with immediate effect omitting the conventional re-pitch 
procedure.

MIDDLE WEIGHT DESIGNER. OCT 07 – MAR 09. PROSPECTUS. WC2

During my time at Prospectus recruitment agency, I was employed to design 
advertising for NFP clients such as Asthma UK, Battersea Dogs & Cats Home and CoE. 
I regularly went on pitches, created designs from briefs, and worked with the team to 
expand the ideas into other projects as information packs and internal magazines.

Achievements:
•	 Planned and organised own deadlines, scheduling in printers deadlines, shipping 

and client publication dates.

•	 Sought print advertising solutions by reducing newspaper column width 
combined with greater design impact.

•	 Proposed additional design solutions for client consideration to ensure 
requirements fully met.

DESIGNER. I.G. SEP 04 – OCT 07. AL10

I was a print designer within the greetings sector, where I was involved in creating 
designs for birthday cards, wrapping paper, and birthday bags. I created my designs 
following a season palette for the contemporary division. 

Achievements:

•	 Created cost-effective designs each year by developing repeat patterns that 
could be re-coloured without making additional plates.

•	 Assigned the responsibility of attending at European Trade Shows and debriefing 
team on my return, enabling Company to make strategic decisions regarding 
colours and designs for the forthcoming years mood boards and palettes.

DESIGNER. ZARAK GROUP. APR 98 – SEP 04. EC2A

The Zarak Group recruitment agency employed me to design advertising for mainly 
legal clients such as Clifford Chance, Allen & Overy and Evershds. My designs were for 
a variety of printed media from the broad sheets to street vendor magazines. Ensuring I 
had the exact size for the correct publication on the right day was all part of my job. 

Achievements:

•	 Took the initiative of designing the adverts an outsourced agency had overlooked. 
The MD favoured my creatives and saved the company contact fees going 
forward 

•	 Achieved cost-savings by recommending the installation of premium printer 
enabling us to print internally

JUNIOR MAC OPERATOR.  OCT 97 – APR 98. VENTURA LITHO. SE7 

I started off my career in a print house, where I learnt how to retouch images in Photoshop. 
I wasn’t afraid to get my hands dirty, and helped clean the proofing machines. 

Achievements:s

•	 Trained in Reprographic Department, gained knowledge, skills and experience in 	
	 lithographic and digital printing, wet proofs, cromalins and matchprints.


